Personal Background image:
1584 x 396

Profile image: 400 x 400
Image Guidelines

1584 x 396

400 x 400

- Recommended between 400 x 400 &
20,000 x 20,000 pixels
- Minimum 200 x 200 pixels
- 10mb maximum file size
JPG, GIF or PNG files only

BG image: 1536 x 768
Image Guidelines
Recommended:1536 x 768 pixels.
Minimum size of 1192 x 220.
Maximum 4MB.
Appears as 1400 x 425 pixels.
Image types include: PNG, JPG or GIF.

Brand / Company Pages Image Sizes
1536 x 768

Standard Logo: 400 x 400

400 x 400

Image Guidelines
- 400 x 400 pixels recommended
(300 x 300 minimum and resized to fit).
- Maximum 4 MB (Square layout).
- PNG, JPG or GIF.
One of the two brand logos that you
should be uploading to LinkedIn is the
business logo. This is the bigger of the
two and is going to show up right next to
your brand name on your LinkedIn
homepage. This image also appears in
the “Companies you may want to follow”
section, so the more enticing the photo
the more likely the followers!

Business Banner Image:
646 x 220 (Minimum)
Image Guidelines
- Minimum 646 x 220 pixels.
- Maximum 2 MB.
- Landscape Layout.
- PNG, JPG or GIF.
Banner images is one of the newest and
most prominent of the images that you
can use on LinkedIn. This image appears
when a user visits your brand’s
homepage. Since this image is located
on your homepage it’s likely the visitor is
actively searching for your brand, so use
this opportunity to reel them in with a
great image.

646 x 220

Brand / Company Pages Image Sizes
1536 x 768

Hero Image:
974 x 330

400 x 400
Image Guidelines
Minimum 974 x 330 pixels.
Maximum 2 MB.
Landscape Layout.
PNG, JPG or GIF.

974 x 330
Hero Image

At the top of this page sits a banner that
is bigger than any of the other images on
LinkedIn. You can use this space to
choose a picture that speaks to your
company in order to attract some great
potential employees.

Square Logo: 60 x 60
Image Guidelines

646 x 220

- 60 x 60 pixels (resized to fit).
- Maximum 2 MB.
- PNG, JPG or GIF.
This is the brand image that shows up
when your company is searched.
Make sure you use something
recognizable to your brand to make
sure customers know which company
they want to click on.

